SSA #26 BROADWAY RENEWAL

Advisory Committee Meeting #2

March 18, 2026
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Edgewater Chamber City of Chicago Teska Associates
Garrett Karp & Jessic&Vobbekind Mark Roschen & Eileen Sweeney  Scott Goldstein, Erin Cigliano & Kameria Nichotslazziez
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SSA Overview

How does a Special Service Area
(SSA) support local businesses
and properties?

A SSA is a designated area in which property

S = o\ners choose to provide additional services
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for the benefit of residents, merchants, and
visitors funded by a dedicated property tax.

Funds collected flow directly back
Into the district to be spent based
on local priorities.



Role of the Advisory Committee
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Today we Invite you to help guide the
vision, goals and renewal process.

Together, we will engage local businesses and
property owners along Broadway & Devon to
understand their needs, aspirations, and how
to best strengthen the SSA district at large.

Each of you bring a unigue perspective
and connection to SSA #26. Thank you
for sharing such, your time, and
supporting this process.




Services & Programs
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larger ecosystem. Chicago is home to 58 active SSAs citywide
offering a broad range of services and programs.
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AC #1 Visioning & Reflection Activity
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Needs Assessment Survey

Pan 2: Conditiona med Priorites

Please complete and share with your SSA #26 neighbors,
fellow businesses, property owners, and employees.



Interim Needs Assessment Survey Snapshot

149 responses collected Marcltb/, 2026

49% 24% 17%) 36% 29% 22%

Connection to SSA #26 Length of Connection

Resident 49% 1¢5 years 36%
Regular Customer/Visitor 24% 6¢10 years 18%
Property Owner 17% 11¢15 years 11%
Business Owner 5% 16¢20 years 10%
Nonprofit / Other 3% 20+ years 22%
Local Employee 1% Not applicable 2%



Community Priorities: What Matters Most

% rating each service as "Very Importamnt” sorted highest to lowest

Top Priorities

Sidewalk Snow Plowing 61
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Sidewalk Snow Plowing
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Safety Initiatives

Safety Initiatives
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Streetscape Improvements

Enhanced Cleaning & Litter
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Landscaping & Plantings
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Business Support & Tech Assistance

Public Art & Placemaking
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Facade Improvement Programs
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Special Events & Festivals Streetscape Improvements
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Graffiti Removal

Also Important
Marketing & District Branding
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| | | | | & 49% 47%
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Dark bars = top 3 priorities. Snow plowing, safety, and streetscape improvements &bachpitatintensive, recurring servise




What are Participants Sharing

Openended responses reinforced survey trends. A sample of voices:

14

A | love having places like Burke's, Tesfa, La Mom, and all A Broadway Is a very busy street that is difficult to cross as
the amazing restaurants in the neighborhodik one of a pedestrian or biker. If traffic were calmed, | could see
my favorite things about living here, aiich excited that this corridor being as popular as Andersonville.
new businesses keep opening,

T Resident, 12 Years T Resident, Broadway corridor

0 a
The Edgewater Music Fest, Indoor Market, colorful chairs, I'd like to see improvements to the pedestrian
and murals are great. Broadway has such great potential environmentr it's nicer to walk down Clark Street in
T but it needs to feel like a main street, not a highway. Andersonville than the parallel stretch of Broadway. Any

Improvements would be appreciated.”

T Small Business Employee T Resident and Regular Customer

0 0
Art curation across the district, specific promotion of the More trash cans. There are quite a few stretches without
historic Bryn Mawr District, and a plan for signage, art, a public trash can, which leads to littering. And if the SSA
and pedestrian experience on Bryn Mawr. could somehow provide funding for tenant improvements

T that might help fill commercial vacancies.

T Property Owner T Business Owner, Broadway



SSA Priorities & Future Corridor Investments

Survey feedback points to continuing to provide and improve staple services and programs alongsiaedue
for a dedicated planning effort beyond what an SSA alone can deliver.

A Safety, Cleanliness & Snow Removal

A Business Support & Storefront Activation

A Streetscape & Pedestrian Environment

More street trees, canopy, and shade

Enhanced safety, walkability, abdmpouts
Outdoor seating, parklets, and gathering spaces
Road diet / traffic calming

Bike infrastructure and transit enhancements
Subdistrict strategies and corridor identity

Too Too Too Too Too o

Potential Investment Afocused planning study to address Broadway's role as a
commercial corridor, mobility spine, and place for communityditeone in concert
with city and community partnerd.he SSA can be a catalyst and funder to engage
agencies and community partners to advance corridor goals.

What is thecommunie | a | A Yy 3
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Planning for Fluctuation & Flexibility

_ Current SSA #26 Max Rate = 0.550%
Maximum Rate

Annual Rate i - i "

SSA#26 2026 Levy = 0.53%

15-Year SSA Cycle & Levy Implications

A The annual SSA levy cachange
depending on district needs, goals,
and outside factors.

A The Commission sets theannual
rate.

EAV Shifts
& Inflation Over
15-Year Cycle

Evolving
Service Needs &
Vendor Rates

Capital
Improvements &

A The max rate should include a Grant Match

reasonable buffer to account for
changes and opportunities over
the SSA cycle.

A Not including a buffer is like building
a celling that is only an inch above
your head-e 2 dzQt t S @Sy uildz tf t €




Max Tax Rate vs. Annual Levy

Maximum Tax Rate
A Locks in the tax cap for the next 15 years

A Cannot be exceeded or changed without a formal City process.
A The current Maximum Tax Rate for SSA #26 is 0.550%

Annual Levy
A SSA Commission meets annually to set the levy.

A Can change depending on district needs; isalmost always lower than the cap.
A The 2026 Annual Rate for SSA #26 is 0.5274%







What would $20 per month support?

(Cost per $100K EAV at 0.80% rate)



What would $20 per month support?

Streetscapes / public places $90,000

Banner replacement $30,000
Events $45,000
Holiday decorations $48,000
Advertising $20,000

5% annual increase in costs $42 500



Customer Attraction
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Customer Attraction
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FEST 2023 mE:
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SPEEDY ORTIZ « SWEET PILL + SLUDGEWORTH
THE BROKEDOWNS « DR. MANHATTAN + AIR CREDITS
BEV RAGE & THE DRINKS = DEVON KAY & THE SOLUTIONS
UNIVERSAL TOGETHERNESS BAND « PINKSQUEEZE » EDGING
TIGHTWIRE » TROMBLAY & FRIENDS » RICH JONES + OK COOL
UNIFLORA + BABE REPORT « FREDDIE OLD SOUL » DISCUS
100 DAYYS « MAKED BRUNCH » COWEDY LANE « SLACK BEAR COMBO

THE REAGANOMECS » MOYANA + RADIO FREE HONDURAS
FRUTRLAND MWOLSON » THE MRONG TR0 « SONO0K OF ROOKE ANBERLOMYLLE

2026 . edgewaterchamber Rl o
@w@@@ y Broadway Armory Park
@ ‘
The indoor market will feature 60+ food
vendors, artists, and artisans selling
I:m | i -*- produce, warm drinks, local treats, art,
' gifts, and more!
:% This year's market will be expanding
and moving into the 1st floor space at
Broadway Armory with more vendors,
@ B roadway Arm 0 ry hang out, and zero stairs to climb.
’ ’ 9 Entry to the market is free. Vendors will
geleeffﬂﬂlf’dﬂqf Mls mnk". have individually priced goods for
purchase (and maybe some free
We can't wait to see you there!
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prepared foods, baked goods, winter
more dates, more variety, more room to
1790 /3 2/14 2/28 3/14 e
November 10, 2025

10am - 2pm  59/7N. Broadway
FREE TOATTEND! st Floor Gymnasium

edgewater.org
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EDGEWATER MUSIC FEST EDGEWATER INDOOR MARKET

edgewaterchamber

Follow <+
Broadway Armory Park -

. edgewaterchamber 20w

FINAL EDGEWATER MONDAY MARKET OF
THE SEASON.

Monday 9/29. 3pm-7pm. SE corner of

Broadway & Thorndale. Let's run it back
one more time.

@ indie.cafe.sushi.thai 19w
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Reply
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September 28, 2025

® Add acomment.
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EDGEWATER MONDAY MARKET



Customer Attraction

COMMUNITY PROGRAMMING
EDGEWATER MUSIC FEST
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